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(Storytelling Strategies and Planning for Q1 Success)
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(For Researchers aiming for Excellence)




Mindset & Strategy:
lHLudAQUaznagns

wWasguonnis ‘steviuwa’ Wwunis ‘1@a1son’

unAWIvESs:auUaLaavii Novelty (na1uudanisu)
na:msta1Soevnurdamu lilsuAnstiauadoyadu

Strategic Tip: Figures First Approach
e Don't: Buweuus:lvpusniun

e Do: (5U1NNSIV Storyboard vavsUNWUAS
1510

o Why: sUmwAarangnu (Evidence) i Reviewer
p:QAau KINS1AUNMWEARU MSITEUDBITU

Visual Logic Flow

(o

Analysis

Microscopic Comparative Proposed
Evidence Results «»" Mechanism

» STORYBOARD PROCESS {4 '




A1sladnauIusu: Strategic Journal Selection
[@ondsaistUnkuie 1-2 UKL *Adu* (SULTYU w‘(‘raﬁ*muo[nuua:gduuu

o _
axslanaumw (Metrics) A ULKLN=aW (Suitability) inSaviioviaidon (Tools)
Quartile (Q1, Q2): wWugu » Aims & Scope: (1SJvdou Elsevier Journal Finder
Uaua Scopus KSd Web of Js:tnnviu (Basic vs. Applied) Springer Journal Suggester
Science (WoS) e Open Access: 99a Cite gv /
T T ; & Jane (Journal/Author Name
Impact Factor (IF): 8ogogoa ldem APC Estimator)
(Woseunmuaudy) Subscription: WSaKSURIT8U

/ [aveIANIN



auusnydVRWIsau: Title & Abstract

r Abstract aavrikuinu Mini-Paper No1uduLLAISISOVNVKUQ 1

1. Context 2. Problem 3. Solution/Method 4. Results/Conclusion

usunua:nuyavUeyrn Research Gap 35UALLA:NSNAadv Waawslautla:doadasukan
KSoUfykinwu

Title: QvQaQ AS:BU wa:zu Keyword aAey




Introduction: lutaa C.A.R.S.
(Create a Research Space)

AA1ALMWAIIVLAZDTVIVVIUIDE
kan (Why is this important?)

= Q. A=
Move 1: Uwughunduaingy

(Establish a Territory)

Move 2: s:U Research Gap qnﬁél‘lﬁ:yﬁ'qa: *However,
(Establish a Niche) vutmeviaa:ls?  Although,

gaugvasvlku? Despite*

T e a & i
VIUIVB UL IWILAUYKD
KSolduLaUEoVI1va8vls

Move 3: s:yjaqus:avA,
(Occupy the Niche)



Methods & Results: AIuUILBIAdLLA=ASSA:

Methods: asi1vad1uLsaUU
e Reproducibility: shaasdsaa

1
A Ao Al (s

aavuiawalkwaumsla

e Justification: Aavs:yon ‘mlv’

aviaondsi

ﬁ J __1_ Use Diagrams
|:|<f>..'_: for C gl Ity
r J or Complexi

Results: U1ldua@2ndIUDSY

e Logical vs. Chronological:
lWoUMUAIAUAISOdUAIAIUIDY
(Research Questions) [Uly
araual (Timeline)

e Negative Results: aghgouwaau
N1SS1YVIUATIUDSVLUIQVAD
Academic Integrity
(AUBadagniv3sins)

“Methods asiv Trust, Results asiv Proof ”



1. Interpret (iAW)

WAaAWSKUIgAUIREVIS
(lunnaan Results vul:)

Important:

: AoVs:y Limitations
2. Compare & Explain (U991n0) uazuud
(Wsgulnguuazasuig)

F . e 2 ] — J
d90AADVKSITQUELAULIUIITIU? IWS1=:(S?

nj\mﬁIUIuaumm
IWDLLIQVAIUADU
AONIVIBINS




Visual StoryStorytelling: liniwida1i5ov

Self-Explanatory: sumwua:msiwdavdannukungladrediavlasliidavaruion
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Active Voice
toulslunsarsavsalkuy

" “We designed...”
¢ “It was designed...”

Cohesion & Clarity

klvus:lon
kUv(dAIUKAnN

{8 Signaling Words
U2ANFANIY: However,
Therefore, Furthermore

} mslsnvuazaloa (Language & Style)
| Concise, Clear, and Professional

p
Recommended Tool

(5 Manchester
Academic Phrasebank
Waldan{sAmAwringulu

Uoo18wuakainkang



The Pitch: \natnwwau Cover Letter

lulsupenalsiuu waAo Sales Pitch woau1avIuao Editor

Novelty: viutAuwua:Istkunlandgo
[unes? (The Unique Selling Point)

Dear Cover Letter,

Lorem ipsum dolor sit amet, consectetur adipiscing elit, sed do
eiusmod tempor incididunt ut labore et dolore magna aliqua. Uuis

’r ad mam veniam, quis nostrud execitiam, guis nostrud exercitation
ullameliquip ex ea commaodo conseeuat, suvlikdine laboris nisi ut
aliqua ut aliquip ex ea commeodo consequat.

F it : ﬁ-]-[ UD-I u U ﬁu I.H U -' : ﬁU @al_l u U ao Lorerm ipsum dolor sit amet, consectetur adipiscing elit, sed do

elusmod tempor incididunt ut labore et dolore magna aliqua, Duis
F &nim ad minim veniam veniam, quis nostro d r nostrod exercitation

3'1 Sa‘] S U [0 E,I la w -I :: ? ullamco latr ex ea commaodo conseauat, suviizaine laboris nisi ut

aliquz ut aliquip ex ea commedo consequat,

Lorem ipsum dolor sit amet, consectetur adipiscing elit, sed do
elusmod tempor incididunt ut labore et dolore

Sincere Iy,




UdnISs:Ivuazdsgsssu (Ethics & Pitfalls)

Plagiarism & Self-Plagiarism Double Submission
FIUAQaDNVIURDU KED 5 KiwavunaWdednulukane
aanvuLA M vlaglug1vaw j NsanswsaunAuldaua

A Inter (Red Flag $19usv)

Authorship Predatory Journals

ss30sansunalnmSudwuw
1ISONaUAQT asdddousigtalu

~ [dBolawrzgNddiusoudsy

Beall's List

V* s=3v Gift Authorship

__Fr""-’f

© Inter: Beall’s List

Requirement: davs:ulavlususavasesssu (IRB/IACUC) (Kgalou

—
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dasutuaaudndudns (Roadmap to Publication)

| € 1. Mindset @
la1Savadremw (Figures First)
Iazwiu Novelty <«

E/ 3. Drafting % -

WwWou Abstract (KAU ua:=ls
C.A.R.S Model (u Introduction <«

m 5. Analysis ¢

Discussion LWUWUASDEKDE

2. Selection

) @9n1sa1s Q1/Q2 nasv
> Scope AdUISUITYU «

4. Evidence

Methods a:13gams(q,
Results aoulongive «

H . .-'_
0auAnIU ‘So What?’ « | 6. P?llsh A _
. L{.} NMdVNUNSEU (5 Active Voice «
=<1 7. Submit @ % ua:gn Plagiarism A
lwgu Cover Letter uuu ‘vngvov’ . ®

< na=kanagvoiisaisunal H

g/ | @ Submit Publishec
| (.



Thank you




